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TESTIMONIALS

Tony Lübeck
Lime Travel
ITB Buyers Circle Member

ITB Berlin News is a great way to be updated, as it’s 
quite impossible to cover everything when it comes to 
ITB being one of thew largest trade shows. I also like 
the mix of news and trivia.

Inese Šīrava
Director of Tourism Department  
of Latvia, LIAA

ITB Berlin News, ITB News and ITB News Podcast are 
an excellent source of pertinent, up to date information 
for all trade professionals.

Chris Kaiser
CEO, Founder, Click A Tree

They’re all great sources of news when navigating 
the ITB. I personally love the magazine: When I’m at 
the show, I get updated about the latest happenings, 
learn about trendy topics and get inspired about which 
companies I should meet up with.

HON. Peninah 
Malonza      
Kenya - Cabinet Secretary - Ministry of 
Tourism, Wildlife and Heritage 

ITB News has become an authoritative media platform 
to update on destination news or information and 
thereby enhance top of mind awareness about 
destinations as well as their attractions.

Norbert Fiebig    
President, German Travel Association 
(DRV)

A good cup of coffee and the ITB daily – this is how  
a day at the fair can start well informed.  
For me? A must.

PRINT

ITB BERLIN NEWS IS THE EXCLUSIVE OFFICIAL  
DAILY MAGAZINE OF ITB BERLIN

It enables exhibitors to 
communicate all relevant 
information, intelligently, directly 
to their customers (buyers and 
decision-makers). 

It is THE source of information 
for all trade professionals and 
international press, and covers the 
event live from the fair.

Multi - channel communication 
to ensure maximum visibility 
and reach your target anytime, 
everywhere! 

DIGITAL

e-MAGAZINE e-MAILING

FIGURES & READER PROFILE
Source: ITB Berlin 2023

+ 90,100  
Trade Visitors

1,300  
Qualified  

top buyers

34%
Decisive

18%
No
in�uence

17%
Advisory
function

31%
Co-decisive

Decision
makers

81%

LINE OF BUSINESS
(Multiple citations / Extract 
employed trade visitors > 2%)

DECISION 
MAKERS
81% of professional trade 
visitors have an influence 
on purchasing/
procurement decisions.

ORIGIN OF THE TRADE VISITORS
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news.itb.com is the daily updated 
website with unique articles and 
exclusive interviews live from the show. 

RESPONSIVE & POWERFUL

STATISTICS* 

March 2023
Users: 54K
Page views: 75K
Average time spent: 2,1 mn

WEBSITE / STATISTICS

*  Google Analytics 
news.itb.com - March 2023

44%

3%
Tablet

Desktop

Mobile
53%

Device Access:

ITB Berlin News contents are promoted through  
the ITB social media channels

SOCIAL MEDIA

74,000 
FOLLOWERS

9,341 
MEMBERS

31,600 
FOLLOWERS

19,400 
FOLLOWERS

STRATEGIC DISTRIBUTION  
POINTS

• All main entrances
• All main information counters
• ITB Buyers Circle
• Convention Area
• International Press stand
• Media Centre
• Top 50 Partners’ & Participants’ stands
• Over 100 Leading Berlin Hotels

CIRCULATION / PRINT

CIRCULATION / ONLINE

DAY 1
11,000  

copies

DAY 2
9,000  
copies

•  Day 1 edition benefits from an extra distribution  
at the opening gala (4th March 2024).

DAY 3
9,000  
copies

Full integration of contents  
into digital event tools

Full contents  
& e-Magazines online  
@ news.itb.com

E-mailing to launch the edition of the day that is sent out 
every morning to trade visitors,  exhibitors and press before, 
during and after the fair for a full media coverage. 

•   5 e-mailings  
(PREVIEW - DAY 1, 2 and 3 - REVIEW)

 Daily e-Mailing to  
> 19,700 contacts

news.itb.com
e-Mailing

http://news.itb.com
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Content is designed to be highly relevant and 
useful for trade visitors & press, helping them 
to set their show agenda and define their 
priorities, as well as giving them the “big picture” 
with market data and leaders’ strategies. 

Benefit from this unique communication 
platform to get YOUR message across. Contact 
our editorial team for themes and interview.

www.itb-berlin-news.com14 ITB BERLIN NEWS • WEDNESDAY 17TH MARCH 2021 ITB BERLIN NEWS • WEDNESDAY 17TH MARCH 2021  15  
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Close to nature -  
Sweden named 
N°1 Sustainable 
Destination

Sweden has just been named as "Number 1 Sustainable Destination in the world" by 
Euromonitor International. We asked Visit Sweden’s Interim CEO Susanne Andersson 
why she feels this honour was given to her country.

To be recognised in this way is a huge 
encouragement and is mainly thanks  to the 
engagement , commitment and passion of 
entrepreneurs throughout Sweden.

In Sweden, we have a long and strong tradition of 
living close to nature, which naturally gives us a 
sustainable perspective and understanding, both 
individually and for businesses. 97% of Sweden is 
unpopulated, so social distancing comes easily. 
This may be the reason why Swedish hotels, tour 
and travel operators and transport companies 
today are offering a broad range of sustainable 
solutions, such as biofuel run and carbon dioxide 
compensated transport and eco-friendly hotels. 
To name a few examples.

Gothenburg has been named as a European 
capital of smart tourism. Tell us a little bit about 
Gothenburg and why it is a model in this sense.
As one of Europe’s leading foodie destinations, 
Gothenburg the second largest city of Sweden, 
is a vibrant gateway to our country for many 
visitors. It is the perfect ‘escape’ destination 
where culture, shopping and local cuisine will 
keep you busy. Still it ’s a fantastic example of 
an easily accessible European city close to 
nature, striving to become even more digitally 
accessible, inclusive and sustainable.

Gothenburg added this award to other accolades, 
being named the world’s Best Sustainable 
City Stay for 2021 by Lonely Planet, and it has 
held the top ranking in the Global Destinations 
Sustainability Index since 2016. With a regional 
climate target of being fossil-fuel independent by 
2030, Gothenburg was the first city in the world 
to issue Green Bonds to accelerate investment in 
climate-oriented solutions.

The tourism industry needs to develop even 
more sustainable ways to take advantage of the 
growing tourism sector. This is an opportunity 
to go from smart to smarter and is especially 
important after the tough times experienced 
during 2020 with less tourism and fewer business 
opportunities.

What else has Sweden been "pushing" this year 
at ITB Berlin NOW?
A study revealed some time ago that just 72 hours 
in Sweden’s nature reduces stress and increases 
individual wellbeing. This made us collect a 
sample of just a few of the incredible locations 
and accommodation experiences available that 
are well placed to make the most of Sweden’s 
freedom to roam, a principle, protected in law, 
that gives all people easy access to the nature.
Sweden’s unique nature can be experienced 
from award-winning glamping sites, architect-
designed tree houses, and even luxurious rooms 

made entirely of ice. And the nature extends 
into the centre of the major cities, where you 
can kayak, swim and cycle amid trees, granite 
outcrops and sparkling water.

The freedom to roam also opens up Sweden’s 
natural gourmet pantry of wild food. It ’s 
something we´re celebrating through our Edible 
Country project, 40 million hectares of fine do-it-
yourself dining.

In Sweden, naturally healthy food can be found 
just around the corner – in our forests, lakes 
and meadows. In collaboration with Michelin-
starred chefs, we have created inspirational 
menus featuring local produce to experience the 
Swedish pantry.

What are your thoughts on this year's "virtual" 
ITB event?
ITB Berlin NOW 2021 has been a great chance 
for us all to keep in touch with travel agents, 
journalists and influencers. We have noticed that 
we are digitally reaching new target groups even 
if can’t replace the “real” ITB in Berlin and all the 
face-to-face personal meetings we enjoy. Even if 
we need to get used to this new form of “digital” 
fairs, where we all develop our 
digital skills, we all long for times 
when we all can meet again in 
person 

HOTELS  
IN SWEDEN
S w e d e n  c o n s i s t s  m a i n l y  o f 
smaller independent hotels and 
accommodation, who have been 
preparing themselves to be ready for 
visitors when the time is right. Hoteliers 
and entrepreneurs have been busy 
using this last year to develop new 
and exciting places to stay. Major new 
openings this year include:

Villa Dagmar, a new boutique hotel opens on 
May 6th offering a hint of Italy in Stockholm's 
trendiest district. A beautiful, modern and 
creative home for the global traveller looking 
for a hotel with both heart and soul in a 
chic and affluent part of Stockholm, next to 
Östermalm's Market Hall.

TEN Hotel is a new, affordable hotel for 
active travellers, a completely new hotel 
concept and opens in Upplands Väsby this 
spring. It offers every conceivable opportunity 
for a good night's sleep, having a strong 
focus on exercise, sports and health for the 
modern active traveller. Ten Hotel is a hotel 
concept based on a mix of personal and 
digital service, sustainable materials, design 
and environmentally friendly technology. The 
hotel offers a large, state-of-the-art 100 m2 
gym with a sauna, and next to the hotel is 
a new paddle centre. It is also close to golf 
courses as well as trails for running, skiing 
and other leisure activities in the immediate 
area.

New luxurious penthouse rooms at design 
Hotel Riverton (Opened Dec 2020). The 
family-owned design Hotel Riverton in central 
Gothenburg has finalised its extensive two-
year renovation to a value of 220 million SEK 
in December 2020. The hotel now boasts a 
new SPA and gym, a remarkable sky bar & 
restaurant and 24 brand new rooms, including 
five luxurious penthouse rooms each with its 
own terrace offering astonishing views of the 
harbour”

Exclusive Interview:  
Susanne Andersson, 
Interim CEO, Visit Sweden

ITB BERLIN NOW 2021 
HAS BEEN A GREAT CHANCE 
FOR US ALL TO KEEP IN 
TOUCH WITH TRAVEL 
AGENTS, JOURNALISTS AND 
INFLUENCERS.

GOTHENBURG
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Nacka, Stockholm
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Allgäu promotes culinary 
tourism, tradition and 
beautiful castles

SPOTLIGHT ON GERMAN REGION: BAVARIA

The Tauber Valley region is named after the river 
by the same name and has a lot to offer including 
biking and hiking paths, several wine-growing 
areas, local culinary delights and medieval history 
and culture.
On foot, by bike or by train, there are many 
options. The holiday landscape offers 2,200km 
of biking trails. The “Liebliches Taubertal – Der 

Klassiker”, from Rothenburg ob der Tauber to 
Wertheim on the River Main, is described as being 
one of the most beautiful German cycle trails. For 
the less energetic, e-bikes are available for hire at 
12 locations and re-charging is possible at more 
than 80 stations 

Hall 6.2b / Stand 302
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ADVERTORIAL

TAUBER VALLEY: 
WHERE  
CULTURE AND 
CULINARY 
DELIGHTS MEET

Berlin: celebrating historic  
milestones in 2019

Berlin’s Governing Mayor, Michael Müller, welcomes ITB Berlin guests in a 
year when the city celebrates 30 years since the fall of the Berlin Wall — 
among numerous special anniversaries. We asked him what makes Berlin a 
special travel destination in 2019.

Berlin is a destination for cultural 
discoverers and connoisseurs. 
Life here is colourful, diverse and 
fascinating. No wonder we are in 
the top five of European destinations. 
Highlights this year are certainly the 
big anniversary celebrations. We 
will celebrate the 70th anniversary of 
the Berlin Airlift in June, during which 
West Berlin was blockaded by the 
Soviet Union; and in November, the 
“Peaceful Revolution” marking the 
fall of the Wall 30 years ago. In 
addition, 2019 will be “Humboldt 
Year,” especially in Berlin where 
the 250th birthday of scientist and 
explorer Alexander von Humboldt 
will be celebrated on September 
14 — parallel to the opening of 
the new Humboldt Forum, a new 
exhibition and experience space in 
the heart of Berlin.

How has Berlin changed since the 
fall of the Berlin Wall 30 years 

ago, and how exactly will the city 
celebrate the milestone?
Berlin has undergone tremendous 
change, yet will not cease to 
change. That alone is a reason to 
visit year after year. From the 4th 
to the 10th of November we will 
celebrate the Peaceful Revolution 
and the fall of the Wall with a big 
festival. Important events in the 
history of 1989/90 are told and 
experienced in the places where 
they happened on the «Berlin Route 
of the Revolution.» In addition, 
countless events, exhibitions — and 
many surprises — await guests. Just 
one more reason to visit the German 
capital this fall.

ITB Berlin 2019 will be partly 
focused on sustainable tourism. 
How does Berlin try to promote 
sustainability?
We want a sustainable metropolis 
for all, for the guests of our city and of 

course for all Berliners. Sustainable 
tourism means that the authenticity 
of Berlin, which attracts millions of 
visitors every year, is preserved — 
and that tourism is co-designed with 
Berliners. There are always new 
ideas in Berlin, projects that are 
developing in new places in the city 
and that are becoming highlights 
and attracting many people. But it 
can lead to an overload on certain 
hot spots. The new tourism concept 
therefore seeks to relieve the burden 
on such places so that more of Berlin 
on the whole comes alive. We are 
therefore improving the tourism 
infrastructure in all twelve districts so 
that Berlin’s high quality of life and 
experience is maintained.
 
What is your main tip for ITB 
visitors who might be exploring 
Berlin for the first time?
Look less at your travel guide 
or on your smartphone and 
instead experience Berlin, the 
neighbourhoods, the life in the 
streets and its unique history.

Michael Müller
Mayor of Berlin

The Allgäu, is a mountainous 
region in Bavaria, says that 
one of its annual highlights is 
the Viehscheid, a cattle drive, 
which takes pace this year 
from September 11-28.

As the summer draws to a 
close, the well-fed cattle with 
their festive decorations come 
down from the mountain 
pastures and back into the 
valley. The whole village joins 
in the celebrations. Visitors 
come from far and wide to 
experience the spectacle. 

A brass band plays, while 
the beer tents gradually 
fill up. Regional costume 
associations showcase their 
skills at Schuhplatteln dancing 
and Alphorn blowing. 

Allgäu fascinated King Ludwig 
II of Bavaria. When he sought 
peace and quiet and wanted 
to breathe in freedom, he 
climbed the mountain peaks, 
rode across the meadows 
or listened to the operas of 
Richard Wagner in his famous 
castle. Ludwig II translated 
his heroic royal fantasies into 
visual form when he built 
Neuschwanstein. 

Culinary pleasures in Allgäu 
mean more than just being 
served a good meal prepared 
using regional ingredients. 
Everything tastes twice as 
good when served with a 
panoramic view up in the 
mountains or in a secluded 
spot in the valley. 

Eat ing in  Al lgäu means 
enjoying the very best of 
the simple things in life! 
Kaiserschmarrn, home-made 
cheese pasta, sauerkraut 
dumplings: cooks in Allgäu 
con ju re  up  spec ia l i t i e s 
using high-quality regional 
ingredients.

The specialities of Allgäu 
are made with a few basic 
ingredients; flour, eggs and 
dai ry  products  -  home-
made pasta from Baunzen 
t o  S c h u p f n u d e l n ;  p l u m 
dumplings; home-made ravioli 
and a wide variety of quark 
dishes and sweet puddings, 
from apple fritters to “drunken 
virgins” 

Hall 6.2b / Stand 306

“REVISUALISING” 
ROTHENBURG  
OB DER TAUBER 

From 2019, visitors can learn more 

on the influence of Rothenburg ob 

der Tauber on the English Garden City 

Movement and on painters like Elias 

Bancroft.

T h e  n a t u r a l  e n v i r o n m e n t  o f  

Rothenburg ob der Tauber, at the 

end of the 19th Century, as perceived 

by English artists (architects and 

painters), takes the picturesque into 

the modern age. 

The meandering course of the Tauber 

together with numerous mills, a Gothic 

church, vineyards, and a double bridge 

are the epitome of the picturesque 

landscape garden in the English style. 

In the second half of the 19th century, 

Rothenburg ob der Tauber was 

rediscovered as a medieval gem where 

time seemed to have stood still. 

In the framework of three Theme Years 

2019, 2020 and 2021, Rothenburg ob 

the Tauber’s picturesque topography 

is to be revisualised as an urban and 

rural landscape. In addition to an 

exhibition of British painters from 

around 1900, to be hosted in the 

Medieval Crime and Justice Museum, 

Rothenburg townscapes from the 

early modern era to the present day 

will be shown in the Rothenburg 

Museum 

Hall 6.2b / Stand 301

 Neuschwanstein Castle
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CITY BREAKS
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POTENTIAL OF THE 
INDIAN MARKET

Book your virtual booth at
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Enjoy value-added exposure with complimentary 
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IATA  
A glimmer of hope 
with the roll-out of 
vaccines

TRANSPORT:  
WELCOME TO 1995!
European airports last year welcomed 728 million 
passengers, losing, in just one year, 1.72 bil l ion 
passengers,  which represents a decrease of 70.4%. 
According to the Airports Council International Europe, 
the figure took European airports back into the year 1995 

NIGHT TRAINS ARE BACK  
IN EUROPE, 
and 2021 will see new lines being added. Following 
the launching of a "TEE 2.0" by transport ministers and 
CEOs of rail companies in Austria, France, Germany and 
Switzerland, lines will this year link Vienna to Paris via 
Munich, Zurich-Amsterdam via Cologne and Paris to 
Nice 

CONTRACTION OF 26% 
The USA saw a sharp contraction of 26% in passenger 
travel last year. Americans made 370 billion trips of any 
kind compared to 498 billion trips a year earlier. The 
Transportation Security Administration (TSA) controlled 
only 324 million passengers in airports compared to 823 
million passengers in 2019 

Alexandre de Juniac, the Director General and CEO of the International Air 
Transport Association (IATA), has no doubt that air traffic will pick up again 
before the end of the year. The question of when and how quickly it will 
resume remains a matter of some concern.

The light at the end of the tunnel is still 
far away when it comes to international 
air transport. Presenting in a briefing the 
results of January, IATA’s Chief Economist 
Brian Pearce gave a mixed review of air 
transport's latest evolution: in January, air 
cargo was growing again and for the first 
time reached levels last seen before the 
pandemic started.

Passenger traffic lagged, however. At -72% 
compared to January 2019, the performance 
was worse than the -69% of December.

For IATA Director General and CEO 
Alexandre de Juniac, "The growth in cargo 
is a very good indicator as it is a vital lifeline 
of cash for many airlines. If air cargo was 
not doing as well, the industry as a whole 
would be in even deeper trouble".

The continuous low demand by passengers 
is of deep concern for the association. 

IATA predicts two more difficult months in 
February and March, but de Juniac wants to 
remain optimistic: "The vaccine roll-out and 
the increase in testing capacity—particularly 
as governments show renewed interest 
in rapid antigen tests—is good news. But 
until governments ease travel restrictions, a 
significant improvement is unlikely."

Another element giving way to cautious 
optimism is that "Consumers' appetite to 
fly is still there. However, it is governments, 
with the relaxation of rules, which will 
dictate the pace of recovery", de Juniac 
adds 

BRAN D CARD

VISIT

Alexandre  
de Juniac
Director General & CEO, 
International Air Transport  
Association (IATA)

The Austrian ÖBB is Europe's largest provider of night trains

A sad end for Berlin Tegel airport which shut its 
doors on October 31 in the midst of the pandemic

Chicago O'Hare airport
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EDITORIAL CONTENT

• Youth travel 
•  Adventure Travel  

& Sustainable Tourism
• Career Center
•  Honeymoons 

•  Americas & Caribbean
•  Oceania
•  German Regions 

PREVIEW 
EDITION
[28 February 2024 ]

SPECIAL FEATURES & REGIONAL SPOTLIGHTS

DAY 2 
EDITION
[6 March 2024 ]

 •  Cultural Tourism - Authentic Cultural 
Experiences 

•  Luxury Travel
• Hospitality
• Cruises
 • Nature Tourism
 • Gastronomy & Wine Tourism
 • Mega-Events 

•   Asia 
Spotlights: Maldives, Malaysia

•  German Region:  
Bavaria 

DAY 3 
EDITION
[7 March 2024 ]

• Business Travel

•  Family Destinations & Resorts, 
Amusement Parks

• Golf Tourism 
• Wellness
 • Medical Tourism
• LGBTQ+ Tourism 

•  MICE

•   Europe
•   German Regions

SHOW NEWS 
The top stories of the day of interest 
to international trade visitors, 
including major announcements & 
debates.

ITB BERLIN 
CONVENTION 
As trade visitors hop from one stand 
to another, they no doubt regret 
not being able to attend some of 
the top conferences. We cover all 
conferences of interest to trade 
visitors.  

PRESS & BLOGGER 
CORNER
Top journalists at ITB Berlin explain 
why they’re here and what their 
personal “ITB highlights” are.

MARKET TRENDS
Important industry trends and 
interviews with leading analysts 
from organisations such as UNWTO, 
WTTC, IPK, PhocusWright, Deloitte, 
etc. 

EXCLUSIVE 
INTERVIEWS
Given the calibre of many of those 
presenting conferences and keynotes, 
where possible we not only give a 
précis of their conference, but also 
field exclusive comments that are 
specifically destined to our readers. 

TRADE TALKS
Members of the ITB Buyers Circle 
explain their current key concerns and 
discuss some of the most interesting 
offers they have seen at the show.

SUSTAINABILITY  
& CSR
CSR (Corporate Social Responsibility) 
and eco-tourism - initiatives to reduce 
our impact on our planet. 

WHERE TO GO  
IN BERLIN
A definitive guide on where to go out 
in Berlin to make the international 
visitors feel much more “at home” in 
this exciting city.

DAILY SECTIONS

EDITORIAL 
OPPORTUNITIES FOR 
EXHIBITORS 

How to be part  
of ITB Berlin News?
Provide us with your input:

•  Coverage of your company’s main 
news, events and press conferences

•  A strategic platform for your Top 
management / Government officials 

•  Contributions and thought leadership 
for our Regional Spotlights and Special 
Features

  OUTLOOK 
  A LOOK BACK AT KEY HIGHLIGHTS  
OF ITB BERLIN 2024

REVIEW 
EDITION
[ 14 March 2024 ]

DAY 1 
EDITION
[5 March 2024 ]

•  Travel Technology 

• TTA – Technology, Tours & Activities

•  Transport 

• Cycling Tourism

•  City Breaks

•  Oman  
Official Host Country  
ITB Berlin 2024

•  Africa & Middle East
•  German Regions



8 9October 2023 - Non contractual document October 2023 - Non contractual document

HIGHLIGHT POSITIONS ALL EDITIONS                   (€)
(PREVIEW AND REVIEW INCLUDED)

• Logo & stand N° on front cover 6,300

• 1/5 page banner on front cover  21,000

• Inside front cover, double page  42,000

• 1 full page advertisement, first 12 pages 17,800

• 1 double page advertisement, first 12 pages 32,500

• Inside back cover  19,900

• Back cover 23,500

• Bookmark - Insertion into 1 edition 9,900

•  Insert in the magazine  on demand

ADVERTISING RATES*   (€) Advertising space is only available for exhibitors of ITB Berlin

ADVERTISEMENT  All Editions  Online Day 1 or Day 2 Day 3 
  Preview & Review (5 March)    (6 March) (7 March)    
  (28 Febuary)      (14 March)    

• 1/4 page  5,250 750 1,400 1,100

• 1/3 page 6,900 950 1,800 1,600

• 1/2 page 9,400 1,250 2,450 2,150

• 1 full page 15,700 2,100 4,200 3,550

• 1 double page 28,300 3,750 7,600 6,550

*  + 15% for highlight placement / Right-hand page 
+ 30 % for in-house design services

ADVERTORIAL (IN ONE EDITION)                (€)
• 1/4 page 1,700
• 1/2 page 2,900
• 1 full page 5,000
• 1 double page 8,900

SMARTGUIDE                                                      (€)
Customized publication (24 pages). 
Insertion into 1 edition of ITB Berlin News   
 from 37,000

HALL PLAN                                                          (€)
4 PAGE BOOKLET - ALL EDITIONS (EXCEPT REVIEW)

Inserted into all editions of ITB BERLIN NEWS  
(except Review edition

• 1 full page advertisement, back cover 24,500

• 1/2 page ad - Front cover 13,500

• Logo & Stand N°, Large size  3,350

• Standard size logo, Stand N° + QR-Code  1,700

•  Logo & Stand N°, Standard size  850

Print & Online Versions

PRINT / AD OPPORTUNITIES

Sold out

#2 www.itb-berlin.com #3www.itb-berlin.com

Hall 26 / Stand 121

Hall 26 / Stand 114 Hall 25 / Stand 119

Hall 5.2a / Stand 103

Hall 9 / Stand 310

EXHIBITION GROUNDS 
GELÄNDEPLAN

Hall 5.1 / Stand 141

Hall 9 / Stand 123

Hall 8.1 / Stand 111

Hall 5.1 / Stand 135

Hall 5.1 / Stand 128

Hall 20 / Stand 200d

Hall 25 / Stand 325Hall 25 / Stand 118

Hall 9 / Stand 102a

Hall 4.1 / Stand 219
Hall 4.2 / Stand 200

Hall 26 / Stand 208

Hall 2.2 / Stand 207hub27 / Stand 201 Hall 4.1 / Stand 200

Hall 26 / Stand 115

Hall 22 / Stand 108a

Hall 1.1 / Stand 203

Logo & stand N° on front cover - Example

ITB BERLIN NEWS
QR CODE CARD 

ITB Berlin News QR 
Code Card (5,000 units):  
Logo on card, exclusive position from              € 7,500€ 

NEW! 
news.itb.com

GET ALL 
THE NEWS ONLINE

Brought  
to you by

PA
C

KA
G

ES
STARTER

1/4  PAGE ADVERTORIAL

1  STANDARD LOGO  
ON THE HALL PLAN 

 FREE BONUS  

1,700 €

ADVANCED

1/2  PAGE ADVERTISEMENT

1/2  PAGE ADVERTORIAL

1  STANDARD SIZE LOGO 
ON THE HALL PLAN 
FREE BONUS  

5,350 €

PREMIUM

1  FULL PAGE 
ADVERTISEMENT

1  FULL PAGE 
ADVERTORIAL

1  DIGITAL SHORT  
ARTICLE 

1  STANDARD LOGO  
& QR CODE  
ON THE HALL PLAN  - FREE BONUS  

9,800 €

PREMIUM PRO

2  FULL PAGE 
ADVERTISMENTS

1  FULL PAGE 
ADVERTORIAL 

1  DIGITAL SHORT  
ARTICLE ONLINE 

1  LARGE LOGO  
ON THE HALL PLAN 
FREE BONUS  

14,000 €
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[1]

[1]

MENU ENTRY  [3] 

Website

Dedicated Branded Page with your contents

e-Mailing

RATES (SHOW TIME - MARCH 2024)

INDUSTRY NEWS SECTION 
•  In-Depth Article: 600 words  [1] 

1st positions on day of publication  € 1,400 

•   Short Article: 200 words 
1st positions on day of publication € 600

OPTION
Global Sponsorship [2] 
Your branding on all sections  
during 1 month (28/02 - 31/03/2024):  € 19,500 
(including 2 in-depth articles)

OPTION 
MENU ENTRY [3] 
• Dedicated Menu Point
•  Dedicated Branded Page with your contents
• 6 Articles (3 In-Depth, 3 Short)
•  2 newsletter inclusions 
•  1 social media post
 
1 month € 16,500

NEWSLETTER
Your article highlighted 
in 1 newsletter 

RATES

•  1 article highlighted  
in 1 newsletter   
  € 1,200

RATES

1 post all 4 platforms       
  € 1,400

SOCIAL MEDIA
1 ITB social media 
post  

OPTIONS OPTIONS[2]

[3]

DIGITAL / AD OPPORTUNITIES news.itb.com

http://news.itb.com
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PRINT / TECHNICAL SPECIFICATIONS PRINT / TECHNICAL SPECIFICATIONS

Full page Double page

1/2 page
1/4 page

1/5 banner

1/
3 

pa
ge

Logo + 
Stand No.

Trim size

Bleed size: 
Trim size  
+ 5mm Bleed

Front Cover

>>  Material Deadline:  
14th February 2024

    Contact:  production@cleverdis.com 
Tel: +33 (0)442 77 46 00

HALL PLAN - 4 PAGE BOOKLET - A4                                 
                            TRIM SIZE 

1/2 page - Front cover  190 x 115 mm
Back Cover  190 x 277 mm
Large logo  74 x 54 mm
Standard logo  32 x 20 mm

Large Logo

1/2p  Front cover Back cover

Standard-sized 
Logo

Standard-sized 
Logo + QR Code

#2 www.itb-berlin.com #3www.itb-berlin.com

Hall 26 / Stand 121

Hall 26 / Stand 114 Hall 25 / Stand 119

Hall 5.2a / Stand 103

Hall 9 / Stand 310

EXHIBITION GROUNDS 
GELÄNDEPLAN

Hall 5.1 / Stand 141

Hall 9 / Stand 123

Hall 8.1 / Stand 111

Hall 5.1 / Stand 135

Hall 5.1 / Stand 128

Hall 20 / Stand 200d

Hall 25 / Stand 325Hall 25 / Stand 118

Hall 9 / Stand 102a

Hall 4.1 / Stand 219
Hall 4.2 / Stand 200

Hall 26 / Stand 208

Hall 2.2 / Stand 207hub27 / Stand 201 Hall 4.1 / Stand 200

Hall 26 / Stand 115

Hall 22 / Stand 108a

Hall 1.1 / Stand 203

HALL PLAN

STANDARD POSITIONS Trim size Bleed size

Full page    240 x 330 mm 250 x 340 mm
Double page   480 x 330 mm 490 x 340 mm
1/2 page 220 x 136 mm
1/3 page  66 x 280 mm
1/4 page 220 x 68 mm

HIGHLIGHT POSITIONS 

Logo + Stand No. on front cover       
1/5 banner on front cover 220 x 54 mm
Inside front cover  240 x 330 mm 250 x 340 mm
Back cover 240 x 330 mm 250 x 340 mm

mailto:production%40cleverdis.com?subject=
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DIGITAL / TECHNICAL SPECIFICATIONS

GLOBAL SPONSORING - SECTION SPONSORING 

• Background image: 3,409 x 1,500 px - HD 
• Logo: svg
• URL link

ENTRY MENU PACKAGE

• Background image: 3,409 x 1,500 px - HD 
• Logo: svg
• URL link
• e-Mailing section banner: 2,560 x 1,440 px - HD

FEATURED ARTICLE

• In-Depth article: up to 600 words
• Short article: up to 200 words
• Images: jpg - HD
• Videos: YouTube link

e-MAILING BANNER

• Format: 300 x 250 px - jpg or gif

>> Material Deadline: 14th February 2024
    Contact:  production@cleverdis.com 

Tel: +33 (0)442 77 46 00

news.itb.com
IMPORTANT INFORMATION  

FOR PRINT MATERIALS  

All ads supplied must be CMYK. 
Supplied materials that do not comply with the following
specifications will be corrected and the advertiser billed for 
the required production.

Required Format: PDF/X-1a format is the required file 
format for submission. When preparing PDF/X-1a files, 
careful attention must be paid to ensure they are properly 
created and will reproduce correctly. Please see Adobe.
com/products/acrobat/pdfs/pdfx.pdf for guidelines and 
instructions. Files should conform to SWOP guidelines, and 
total ink density should not exceed 300%. 

Proofs: For full page and spread ads, advertisers MUST 
submit a contract-level digital proof at full size that conforms 
to SWOP standards (including a colour bar) for all digital 
files.
Client-supplied contract proof is required to guarantee color.
Acceptable contract proofs include: Epson Contract Proof, 
IRIS, Kodak Approval, Digital Match Print, Progressive 
Press Proof, Fuji Pictro, Fuji Final Proof. Proofs are required 
regardless.

Material Requirements for In-House Design Services:
Photos: Colour scans must be 300 dpi in CMYK. B/W scans 
must be 300 dpi grayscale.
Logos: Vector .eps or .ai files are preferred. Type should be 
converted to outlines unless the fonts are provided. Jpgs 
must be 300 dpi.

If you are supplying native files for us to work with, they 
must be accompanied by the fonts used in those files. Black 
type on light background should be defined as 100% black 
ONLY.
Files should conform to SWOP guidelines, and total ink 
density should not exceed 300%.

Deadline: All print elements (print file & color proof) must 
be supplied before the deadline. Beyond this deadline, we 
will accept no more elements, and your content will only be 
published in our online version.

Please send colour proof to:
Cleverdis / ITB Berlin News
Le Relais du Griffon - 439 route de la Seds  
13127 Vitrolles - FRANCE
of file delivery mode. The publisher will not accept 
responsibility when contract proofs are not submitted.

ADVERTORIAL GUIDELINES

Regular Advertorials
All advertorials in our publications follow our editorial style 
guide for format. They are written  
in the style of an article that discusses the key selling points / 
benefits of the product / service and ideally will include real-
life scenarios or case studies to demonstrate effectiveness.
Advertorials are designed to provide trade  
visitors / professionals with information relevant  
for their business practise and buying decisions.

Regarding images:
  The advertiser must be the copyright holder of any image 
provided with copy (with image copyright).
  The advertiser must have written release for images 
including people.
   Images must specifically relate to the advertorial message 
or product.
  Featured images should ideally be horizontal orientation 
with dimensions of 1500pix wide a resolution of 300dpi.

Ads within advertorials are not permitted. 
No company or brand logos are allowed. 
No slogans, no URLs, no contact details  
(email, telephone number)

Word Count
   Full page: 550 words
   Half-page: 250 words
   Third page: 200 words
   Quarter page: 90 words 

Featured Article
Featured Articles designate a highlighted position for your 
advertorial online - on the homepage and section landing 
page or in standard position (only section landing page). 

Content
Guidelines for content will be agreed before editing by the 
Cleverdis team. All basic information must be provided by the 
client, along with precision of the main points to put forward.
When the advertorial piece has been produced, a PDF copy is 
sent to the client for corrections and / or approval.
Changes and corrections must be outlined clearly by the 
client – in annotations on the PDF.
 A final version will then be produced and sent to the client 
for “OK to Print”. This must be marked on the PDF – either 
scanned or digitally signed.
Any further changes to the advertorial requested by the client, 
if different to those requested initially, shall be invoiced OVER 
AND ABOVE the original order, at a rate 10% of the original 
price invoiced (before any discount), and must be paid by the 
client prior to publication.

Website

e-Mailing

mailto:production%40cleverdis.com?subject=
http://news.itb.com
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CONTACTS

100% LIVE DURING THE SHOW
Come visit us at the ITB press centre during the show!

AN EXPERT COMMUNICATION 
TEAM AT YOUR DISPOSAL

EDITORIAL TEAM
Emiliana Van Der Eng 
Head of editorial team 
Tel +33 442 774 600

emiliana.vandereng@cleverdis.com

ADVERTISING
Bettina Badon 

Project Manager 
Tel: +33 442 77 46 07

bettina.badon@cleverdis.com

is the publisher of 

NEWS
The Official Information Source

mailto:emiliana.vandereng%40cleverdis.com?subject=
mailto:?subject=

